LETTERS

THE EDITOR:

I admire the verve of your magazine in a
time when many voices are silent or over-
guarded.

Hallie Flanagan Davis
Beacon, New York

THE EDITORS:

With reference to Donald M. Colucci’s letter
[T33], he is a fledgling in more than playwrit-
ing . .. ]I, too, read Mr. Lineberger’s article
{T31], but I wrote to Mr. Lineberger, offered
to direct his play, met him, have worked with
him, and am now in production with his play,
A Song for All Saints [T25]. Mr. Lineberger
is not “for himself”; if anything, he is against
his own ego, and for his script. I have worked
with him since last April, revising and later
rehearsing Saints, and he has been totally
gracious and cooperative . . . He has written
new material for us, has concurred on all
production techniques, and has visited Raleigh
at his own expense to help us with the play.
We paid him peanuts in royalties. If this is
a man who is “for himself,” then I hope that
we can find more who are “for themselves.”

The Minnesota Theatre Company has not
been “universally applauded”—I don’t par-
ticularly applaud what has been done and a
few people have been heard to boo—and it
is Mr. Colucci who is myopic when he states
that a resident theatre should not concern
itself with its own playwright. The abysmal
state of the American theatre is due to a lack
of playwrights of meaning and skill, and to
ignore a powerful new voice like Mr. Line-
berger’s is just plain stupid.

We have a tiny resident company here in
Raleigh, which is only one year old. We have
terrific internal problems (and external prob-
lems). Yet last year two new one-acts were
presented as a major production—with one
of the playwrights in residence during re-
hearsals—and this year we are doing Mr.
Lineberger’s play. Not only has this not

jeopardized our position, it has greatly en--

hanced it. A new theatre is the place to experi-
ment, .. .

Mr. Lineberger wrote a powerful play, but he
could not get it produced in New York for
five years after he wrote it. When Messrs.
Barr and Wilder and Albee finally made the
magnanimous gesture of doing a “workshop”
production of it, they managed to destroy the
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To RENT, To LEASE, To FIND OUT EVERYTHING needed

for the production of stage attractions, covering

the entire U.S. and Canada. . . 8,000 theatrical sup-

ply sources listed by city and state, under 91
convenient categories.

“As a where-to-find-it guidebodk for the whole
gamut of the theatrical market place, it is cer-
tainly without peer. Everyone concerned with
any aspect of theatrical production will find it
a most valuable manual.” — Jay B. Keene, News-
letter of U.S. Institute for Th. Technology.

[}
“Indispensable for anyone and everyone inter-
ested in the performing arts. No theatre collec-
tion or general library can afford to pass it
up.” — Louis A. Rachow, LIBRARY JOURNAL.

[ J
“A compact gold mine, jam-packed with refer-
ence data of interest to everyone connected
with theatrical production, pro and amateur. in
effect, this is the Green and Yellow Pages of
live theatre on a U.S. & Canadian basis.” —
A. B. Murphy, DAILY VARIETY.

[ ]

“I would like our members to get this Directory,
because it's a good one.” — H. Beresford
Menagh, Exec. Sec-Treas., American Educa.
Theatre Assn.

[ ]
“A gigantic warehouse of accurate stage infor-
mation.” — Whitney Bolton, PHILA. INQUIRER.

[ ]
“This new, completely revised edition is not
only bigger than ever, it's better than ever. An
absolutely indispensable tool for any theatre.”
— Geo. Freedley, Curator of the Theatre Col-
lection, N. Y. Public Library.

o
“It promises the answer to ‘Everything needed
for the production of stage attractions,’ and
that blurb is the most modest ever to appear
in the history of theatre advertising.” — T. M.
Kraus, CRITICAL DIGEST.

plus 25¢ handling charge for each mail qrder (one or
more copies), and applicable sales tax in NY state.
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PACKAGE PUBLICITY SERVICE, Inc

y .

1564 Broadway, New York, N. Y. 10036

Suppliers of the famous Publicity Packages, Posters and
other forms of Ready-to-Use Publicity and Advertising
materials for Plays and Musical Attractions. Send for
our new catalog of professionally-prepared aids for sell-
ing more tickets and calling more attention to your
presentations.
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script. . . . The director cut about half of the
first act after opening night, totally emascu-
lating the script and destroying continuity to
such an extent that the secont and third night
audiences could understand nothing of what
was happening. He also had the playwright
understand that he (the playwright) should
get lost during rehearsals. Is this what Mr.
Colucci wishes on Mr. Lineberger?

Since it is clear that Broadway theatre has no
intention of doing even vaguely controversial
American plays, it is obvious that regional
theatres must do the new scripts. (And it
would be nice, once and for all, to stop calling
all new non-Broadway scri pts “experimental.”
That is like saying that a new novel—what-
ever its form—is an “experimental” work.) ...

George Schwimmer

Associate Director

Thompson Theatre

North Carolina State University

LETTERS

THE EDITORS:

In a letter to the editors in the Fall, 1966,
TDR [T33], Mr. Lee Strasberg quotes me:
Though it was at the end of his career
that Stanislavski gave the name to this
key to the subconscious, it was not a late
addition to his System. His teachings on_
action impregnate the whole technique
from beginning to end; it is the leitmotif
of the whole System.
Since a great deal of confusion is created by
quotes out of context I would like to clarify
this one.
Of course, the leitmotif of Stanislavski’s teach-
ings is “Action”—his name for human be-
havior in life, All Stanislavski’s studies and
all his teachings revolve around it. We must,
however, understand clearly that Stanislavski
never stopped studying in order to.find better
means for an actor’s work on stage and that
he moved steadily forward with his System
as he learned more.
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