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“The lectureship program is great. We have used it
several times and always with an outstanding result.”

—MICHAEL MAYER, UNIVERSITY OF MONTANA

: dAH Dlstmgmshed Lectureshlp Program“l
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Our roster of more than 400 scholars features
numerous outstanding historians who study
and speak on the history of capitalism—
combining economic analysis with social and
cultural history to understand how sociopolitical
forces influence economic ones, how economic
structures affect individuals and groups, how
markets are socially embedded, and how material
interests inform political change.

“I love the OAH Distinquished Lectureship Program.
It is an easy way to get high-quality historians who
can also speak to a crowd.” —kevin SHEETS, SUNY CORTLAND

www.oah.org/capital
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www.oah.org/leaders
OAH Distinguished

Lectures on Leadership

What makes a great leader?
Ask a historian.
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ounded in 1954, the Business History Conference (BHC) is a non-profit organization devoted

to encouraging all aspects of the research, writing, and teaching of business history and of the
environment in which business operates. Its membership is international and representative of
economists, historians, and those in allied fields, such as history of technology, accounting, labor,
transportation, and government, who focus on business history as a means of understanding their
subjects.

BHC Officers, 2014-2015
Mary Yeager, President
Margaret Graham, President-Elect
Per H. Hansen, Past-President
Roger Horowitz, Secretary-Treasurer (2011-2015)

BHC Trustees
Ellen Hartigan-O’Connor (2014-2017) Barbara Hahn (2013-16)
Marina Moskowitz (2014-2017) Martha Olney (2013-16)
Caitlin Rosenthal (2014-2017) Gerben Bakker (2012-2015)
David Sicilia (2014-2017) Marc Levinson (2012-2015)
Shane Hamilton (2013-2016) Stephen Mihm (2012-2015)
David Weiman (2013-2016) Julia Ott (2012-2015)

Past President on Board
Ken Lipartito

MEMBERSHIP

Persons interested in joining the Business History Conference should contact the Secretary-Treasurer:
Roger Horowitz, Hagley Museum and Library, PO. Box 3630, Wilmington, DE 19807-0630; e-mail:
rh@udel.edu; Carol Ressler Lockman, email: clockman@hagley.org or on the BHC website at
http://www.thebhc.org/jointhebhc. Complete information about the Business History Conference may
be found on the organization’s Web pages at www.thebhc.org.

Business and Economic History, the proceedings volume of the Business History Conference, was
published through 1999 (Volume 28). For the 2000 annual meeting and thereafter, the presidential
address and dissertation summaries will appear in the fourth issue of Enterprise & Society. Full text
of the papers presented at each meeting will be made available in the BHC's online version of BEH
on its Web site.

Visit the Web sites: www.journals.cambridge.org/eso and www.thebhc.org/publications/eanshome.html.

LICENSE

It is a condition of publication in the journal that authors grant an exclusive license to the Business
History Conference. This ensures that requests from third parties to reproduce articles are handled
efficiently and consistently and will also allow the article to be as widely disseminated as possible.
Authors may use their own material in other publications provided that the journal is acknowledged
as the original place of publication and Cambridge University Press as the publisher.

For full Guidelines, please see our Web site:
www?2_h-net.msu.edu/business/bhcweb/publications/guidelin.html.

https://doi.org/10.1017/es0.2014.4 Published online by Cambridge University Press


https://doi.org/10.1017/eso.2014.4

Editor’s Introduction
ANDREW POPP o\ vttt ettt tte et et et e e e e e et e e et et e e e e e e et 1

The Red Cap’s Gift: How Tipping Tempers the Rational Power of Money
DANIEL LEVINSON WILK &« ..t sttt teett et e et e et e et ettt et e e e et et e et e e et e e e 5

Relocating Centers and Peripheries: Transnational Advertising Agencies and Singapore in

the 1950s and 1960s

ROBERT CRAWEFORD . .« ¢t ottt e tttte e ettt e ettt ettt e ettt e e et e e et e e e e e e 51
Turkey’s Small Capital, A Player from the Start: Relations with the State and Big Capital

EMRE BALIKGL. « « « vttt ettt ettt ettt ettt et e et e et et et e e e e e e e 74
“Green Pastures of Plenty from Dry Desert Ground™: Nature, Labor, and the Growth and

Structure of a California Grape Company

GABRIEL WINANT . . . ttttttt ittt et ettt ettt ettt ettt ettt e e et ettt ettt e et e ieeeees 109
Bringing Home the “Danish” Bacon: Food Chains, National Branding and Danish Supremacy

over the British Bacon Market, c. 1900-1938

DAVID M. HIGGINS AND MADS MORDHORST . .« « .ttt e ottt tittte ettt eaieeaaneeaaneeenns 141

https://doi.org/10.1017/es0.2014.4 Published online by Cambridge University Press


https://doi.org/10.1017/eso.2014.4

	eso_bm.pdf
	C3.pdf
	C4.pdf



