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Business History Review is a top-tier refereed journal that seeks to publish articles with rigorous primary
research that address major topics of debate, offer comparative perspectives, and contribute to the broad-
ening of the subject. We are primarily concerned with the history of entrepreneurs, firms, and business
systems, and with the subjects of innovation, globalization, and regulation. We are also interested in the
relation of businesses to the environment and to political regimes.

The Business History Review is published in the spring, summer, autumn, and winter by Cambridge
University Press for Harvard Business School.

« EDITORIAL OFFICE Business History Review, Harvard Business School, Soldiers Field, Boston, MA
02163, USA. Telephone: +1 617 495 1003, Fax: +1 617 495 0594, E-mail: bhr@hbs.edu.

« SUBMISSIONS See Guidelines for Contributors on inside back cover. Manuscripts, books for review,
commentary, and all editorial correspondence should be sent to Walter A. Friedman, Coeditor (contact
details as above).

« PUBLISHING OFFICE Cambridge University Press, The Edinburgh Building, Shaftesbury Road,
Cambridge CB2 8RU, UK.

« SUBSCRIPTIONS The 2011 subscription price is US$187 (£117) for institutions’ print and electronic
access. The price for individuals is US$70 (£50). There is a reduced rate of US$40 (£25) for students,
Harvard Business School alumni, and members of the following Associations: Academy of Manage-
ment, Association of Business Historians, Business History Conference, Business History Society of
Japan, Economic History Association, European Business History Association, German Association for
Business Historians.

All prices include delivery by air if appropriate, and exclude VAT. EU subscribers (outside the UK)
who are not registered for VAT should add VAT at their country’s rate. VAT registered members should
provide their VAT registration number. Japanese prices for institutions (including ASP delivery) are
available from Kinokuniya Company Ltd., P.O. Box 55, Chitose, Tokyo 156, Japan.

Orders, which must be accompanied by payment, may be sent to a bookseller, subscription agent or
direct to the publisher: Cambridge University Press, The Edinburgh Building, Shaftesbury Road, Cam-
bridge CB2 8RU, UK, e-mail: journals@cambridge.org; or in the USA, Canada and Mexico: Cambridge
University Press, Journals Fulfillment Department, 100 Brook Hill Drive, West Nyack, New York
10994-2133, e-mail: subscriptions_newyork@cambridge.org. Subscriptions can also be obtained on-
line, but for a reduced-rate subscription, please contact the publisher directly.

POSTMASTER: send address changes in USA, Canada, and Mexico to Journals Fulfillment Depart-
ment, 100 Brook Hill Drive, West Nyack, New York 10994-2133; or e-mail subscriptions_newyork@
cambridge.org. Send address changes elsewhere to Cambridge University Press, The Edinburgh Build-
ing, Shaftesbury Road, Cambridge CB2 8RU, UK, e-mail: journals@cambridge.org. Claims for missing
issues will only be considered if made immediately on receipt of the subsequent issue.

RIGHTS AND PERMISSIONS Please contact Linda Nicol, Cambridge University Press, The Edin-
burgh Building, Shaftesbury Road, Cambridge CB2 8RU, UK.

COPYING All rights reserved. No part of this publication may be reproduced in any form or by any
means, photocopying, electronic, or otherwise, without permission in writing from Cambridge Univer-
sity Press. Permission inquiries from the USA, Mexico, and Canada should be addressed to the New
York office of Cambridge University Press: http://www.cambridge.org/us/information/rights/contacts/
newyork.htm. Permission inquiries from elsewhere should be addressed to the Cambridge office: http://
www.cambridge.org/uk/information/rights/contacts/cambridge.htm. Permission inquiries from Aus-
tralia and New Zealand should be addressed to the Melbourne office: http://www.cambridge.org/aus/
information/contacts_melbourne.htm. Permission to copy (for users in the USA) is available from the
Copyright Clearance Center (CCC): http://www.copyright.com, e-mail: info@copyright.com. Specific
written permission must be obtained for republication; contact the nearest Cambridge University Press
office.

« ADVERTISING To advertise in the journal, please contact the relevant Advertising Promoter for your
area: in the USA, Canada or Mexico: journals_advertising@cup.org or telephone +1 212 337 5053; in
the UK, Europe, or rest of the world: ad_sales@cambridge.org or telephone +44 1223 32 5083.

» Business History Review articles are listed in ABI/INFORM Global, America: History and Life, Book
Review Index, Business Methods Index, Business Periodical Index, EBSCO Academic Search Premiere,
EBSCO Business Source Complete, Historical Abstracts, IBSS, Journal of Economic Literature, Jour-
nal Citation Reports/Social Sciences Edition, JSTOR, Proquest 5000, Proquest Central, Social Sci-
ences Citation Index®, Social Scisearch®, and Standard Periodical Directory.

« The paper used in this journal meets the minimum requirements of the American National Standard for
Permanence of Paper for Printed Library Materials, Z.39.48 and is 50% recycled, 10% post-consumer.

« Visit our Web site for further details and current information: www.hbs.edu/bhr.

https://doi.org/10.1017/5S000768051100033X Published online by Cambridge University Press


https://doi.org/10.1017/S000768051100033X

Contents

Walter A. Friedman and Geoffrey Jones, Business History:
Time for Debate « 1

ARTICLES

Mark Casson and John S. Lee, The Origin and Development
of Markets: A Business History Perspective « 9

Randall Morck and Bernard Yeung, Economics,
History, and Causation « 39

Christos N. Pitelis, Globalization, Development, and
History in the Work of Edith Penrose « 65

Jack High, Economic Theory and the Rise of Big Business
in America, 1870-1910 « 85

Leslie Hannah, J. P. Morgan in London and
New York before 1914 « 113

Franco Amatori, Entrepreneurial Typologies in the History
of Industrial Italy: Reconsiderations « 151

ANNOUNCEMENTS - 181

LITERATURE REVIEW

Richard R. John, Business Historians and the
Challenge of Innovation « 185

REVIEW ESSAY

William Lazonick, Sustainable Prosperity in the New Economy?
Business Organization and High-Tech Employment in the
United States. Reviewed by Michael Bernstein « 203

BOOK REVIEWS - 209

Kurt Beyer, Grace Hopper and the Invention of the
Information Age. Reviewed by Margaret B. W. Graham « 209

Alain Cortat, Un cartel parfait: Réseaux, R&D et profits dans l'industrie
suisse des cables [A Perfect Cartel: Networks, R&D, and Profits in the
Swiss Cable Industry]. Reviewed by Sébastien Guex s 231

https://doi.org/10.1017/5S000768051100033X Published online by Cambridge University Press


https://doi.org/10.1017/S000768051100033X

Jonathan Di John, From Windfall to Curse? Oil and
Industrialization in Venezuela, 1920 to the Present.
Reviewed by Marcelo Bucheli + 219

Catherine Fisk, Working Knowledge: Employee Innovation and the
Rise of Corporate Intellectual Property, 1800—1930.
Reviewed by Paul Duguid « 211

Harvey K. Flad and Clyde Griffen, Main Street to Mainframes:
Landscape and Social Change in Poughkeepsie.
Reviewed by Sarah Elvins « 224

Lars Heide, Punched-Card Systems and the Early Information
Explosion, 1880-1945. Reviewed by Pierre-E. Mounier-Kuhn » 233

Aldo Musacchio, Experiments in Financial Democracy:
Corporate Governance and Financial Development in Brazil,
1882-1950. Reviewed by Christopher Kobrak « 214

Laure Quennouélle-Corre and André Straus, editors, Financer les
entreprises face aux mutations économiques du XXe ssiecle
[Financing Businesses in an Era of Economic Change].
Reviewed by Clotilde Druelle-Korn « 226

Richard J. Salvucci, Politics, Markets and Mexico’s “London Debt,”
1823-1887. Reviewed by Juan Flores « 217

Mark E. Spicka, Selling the Economic Miracle: Economic
Reconstruction and Politics in West Germany 1949-1957.
Reviewed by Bernhard Loffler « 229

David Witwer, Shadow of the Racketeer: Scandal in Organized Labor.
Reviewed by Elizabeth Tandy Shermer « 221

https://doi.org/10.1017/5S000768051100033X Published online by Cambridge University Press


https://doi.org/10.1017/S000768051100033X

